
ECON 200 DEPARTMENT OF ECONOMICS 
UNIVERSITY OF CHICAGO 

Economics 20000 (Sections 3 and 4) – Autumn  

Overview: This is the first Economics College core course. The course deals with the theory of 
the consumer. We begin with the consumer’s decisions and discuss issues regarding welfare 
measurement. We then apply the theory to a variety of situations, including choice over time, 
labor supply, insurance, trade and other topics as time allows. 

Office Hours (in SHFE 201): Tuesday, 2:00-3:00 PM Thursday 5:15-6:15 PM 

SCHEDULE 

WEEK 1 — Agilent and Hess Corp. have a problem: employees smoke so much they had to 
install more detectors in their buildings. Explain how technology is useful in situations like this. 

WEEK 2 —Bank of America uses the United Parcel Service to ship their saved files and keep 
their company in equilibrium. Where do you store your important documents? 

WEEK 3 — Citigroup and Legg Mason thought they were in the eye of the storm because they 
heard nothing about their auctions. 

WEEK 4 — Caterpillar Inc. and Alaska Air Group correctly model how to reach the market. 
Explain how they do this. 

WEEK 5 — For what utility should Cigna and ConEd be quoted? 

WEEK 6 — When ordering coffee, Deere and Ross Stores always end up removing some ice 
through measurement tactics. Clear the fog and figure out what's up. 

WEEK 7 — The intertemporal choice for Diamond Offshore Drilling and Ryder System always 
happens at the entrance. 

WEEK 8 — Fastenal had a great pitch to Allstate Corp. about joining the companies. They 
stressed how with all of this uncertainty they are better together. 

WEEK 9 — Foot Locker and Goldman Sachs are national symbols. When they falter, the market 
demand falters. They deserve to wave. 

WEEK 10 — Ford Motors does not want Estee Lauder Cos. to use electric vehicles because they 
would have no choice but to change their energy source. How can they make sure this does not 
happen? 



WEEK 11 — General Electric and Morgan Stanley always stress the importance of mouth 
hygiene and hand sanitizer. Risky assets do not work well with bad hygiene. Explain why. 

WEEK 12 — Hasbro Inc. and Eversource Energy cannot meet the demand of chopped meat 
dishes. How can they become more efficient?  

WEEK 13 — When Starwood Hotels and Loews play Monopoly they fight over buildings. They 
are concerned with giving their consumer's surplus. Explain how the two relate. 

WEEK 14 — Altria Group Inc. and Parker-Hannifan always cause the asset markets to change 
forms. How do they manage this? 

WEEK 15 — Common rooms are very important to the cultures of Micron Technology and 
United Airline Holdings. Shared funds make sure they have profit maximization. What is the 
reason? 

WEEK 16 — Discuss how weird it is that Realty Income Corp. asked Dominion Resources to 
tutor them in the Slutsky Equation. 

WEEK 17 — Explain why Spectra Energy Corp. and Loews preferences are to hire an elite Navy 
guy for help. 

WEEK 18 — The pupils of Signet Jewelers and AT&T Inc work with the budget constraint. 
Have they been successful? 

WEEK 19 — Scripps Networks Interactive and Ford Motors are tired of buying and selling 
objects to smell. 

WEEK 20 — Consumers have showed that their revealed preference are for flower holders. How 
can Visa Inc. and Spectra Energy Corp. adapt for this? 

Textbook 

Varian: Intermediate Microeconomics with Calculus by Hal R.Varian (1st edition) 

All of the material presented in class is also in the textbook, although we will not always cover 
things in the same order.  Read the textbook and compare the presentations there to those in 
class.  Also, use the exercises in the book to get more practice working problems.


